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Telling Your Brownfield Story
through Online Media
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Know Your Message

Mission Vision
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Your Message:

Define
Who are you?

What problem are you trying to solve?
What do you want to accomplish?




Know Your Audience




Audience Tips

Who are they?
Where do they live, work, play?
Where do they go for information?
Are YOU where they are?
What language do they speak- Key Words
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Who is your audience? How can you reach them? What are your goals?

CHOOSING THE RIGHT SOCIAL MEDIA PLATFORM FOR YOUR BUSINESS
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DEMOGRAPHICS —e 1.3+ 70 600 200 200
Billion users Hlumn usars Million users H|!||IEI!I1 users Billion users Million users Million users

Ages 23-54 Ages 18-29 Ages 18-35 All ages fges 30-19 Ages 18-28 Ages 25-34
B% Female B Femaia 672 Male

PURPOSE —= Building MNews & Aricles: “Scrapbooking” Saarch News & Articles: Em“mlﬁ_ Mews & Articles
Relationships Comversation “How Ta"™ Conversation FE]I :ﬂ I,:':”—,LI!:,;I::
VRSN

BEST FOR —a Bullding Public Relations § Lead Generation; Brand Business Lead Generation; SED:
Brand Loyalty Clothing, Arl & Awareness; Development; Retail, Ant, Food. Tech/Design
Food Businesses W Service industry [ B28 Businesses [ Enmtertainment, & Businesses
Beauty Busineszes

DOWMNSIDE ——a Limited 140 characlers Images only; Resource Limited Images only Mot as widel
'k ¥ £ ¥ ¥
Reach or less Very specific intensive interactions used
damographic

https://us.accion.org/resource/choosing-right-social-media-platform-your-business/



Rules of Engagement

DOCUMENT SHARE OFTEN
ACTION INCLUDE OTHERS CONSISTENT




Community
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Program

Partnerships
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Events




Online Engagement

PRIMARY SECONDARY TEAMS/TIME




ANATOMY OF A POST
- e e “.’"Tag" Partners

SAVE THE DATE! Join DCA and the City of Bowling Green

Govemnmment for a workshop focused on grant funding and resources that will
breathe new life into distressed properies, sponsored by EnSale. Be sure 1o
chieck back here for registration details coming soon|

Short but detailed’ .,
description

Hook ey

Engaging Image
and/or
Design

Eyesore to Asset:
Redeveloping Distressed
Properties

Include sponsor
logos for events

Include
important event
information
spomsored by EANS/FE

2L 334 people reachad

oY Like [0 Comment &+ Share &~



Brandmg CONSISTENCY IS KEY
SE R Print to Web
P Web to Print

Properties
KENTUCKY BROWNFIELD
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Brownfields 101

Vacant Spaces to
Vibrant Places




Tools of the Trade

IMOVIE ArcGIS Story Map




Canva: Design Made Easy

e Social Media
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« Presentations
e Documents
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Design Short Videos
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e Youtube

e \V/Iimeo

e Easy Social
Media
‘Commercial’




ArcGIS: Interactive Web Design

e Map Journal
e Cascade

e Map Tour

e Crowdsource

StoryMap Link



https://kygis.maps.arcgis.com/apps/MapJournal/index.html?appid=e2be57428a6e43e9b9bc17b7c456be50

‘Thank You!

ELIZABETH MCNULTY
KENTUCKY DIVISION OF COMPLIANCE ASSISTANCE
ELIZABETH.MCNULTY@KY.GOV
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